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Target groups

The top 5 main target groups for NRN communication are:

Main 
communication 
channels

Website 94%

Events 88%

Newsletter 76%

Publications 67%

Social Media  
(Facebook &  65% 
Twitter)
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Local Action Groups (LAGs)

Farmers

Local/Regional institutions

Project Beneficiaries and Rural 
SMEs/Businesses

Broader public

90%
target
LAGs

82%
target

Farmers

76%
target

Local/Regional 
institutions

73%
target

Project Beneficiaries 
and Rural SMEs/

Businesses

70%
target

Broader public

European Network for

Rural Development

 



https://enrd.ec.europa.eu
European Network for

Rural Development

 
Funded by the

Respondents
27 out of 32 NSUs replied to the survey
• Austria
• Belgium – Flanders
• Belgium – Wallonia
• Croatia
• Cyprus
• Czech Republic
• Estonia
• Finland
• France
• Germany
• Greece
• Hungary
• Ireland
• Italy
• Latvia
• Lithuania
• Poland
• Portugal
• Romania
• Slovakia
• Spain
• Sweden
• The Netherlands
• UK-Northern Ireland
• UK-England
• UK-Scotland
• UK-Wales.

Time dedicated to communication tasks

49%
of respondents work part-time 
on communication activities36%

of respondents work full-time 
on communication activities

15%
of respondents dedicate time to 

communication activities based 
on needs or just 20%

https://enrd.ec.europa.eu

