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NRN Communications



Analysis: 

➢ Content

➢ Usability

➢ Structure

➢ Language

across 32 websites
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News Updates

Locating news

HP Listing 28% Main Nav 3% HP & Nav 13%

HP + Image 25% HP + Image & Nav 28% Not Clear 3%



Language

2nd language: English

1  -  47% 2  -  44% 3>  -  6% 5+  -  3%



User Journey



Intention

got purpose?





Example - Northern Ireland

Objective: Increase membership

Outcome: 
“The NRN has increased its membership from around 1 000 to 3,500. This has 
come about through training events around setting up LEADER LAGs and work 
on LEADER Cooperation.” 

Intention



Intention

https://letsgrowoldtogether.net/


Intention

tblisigardens.ge


Intention

https://play.lso.co.uk/


Intention

http://dreamspartnership.org/


Intention

http://aulich.com.au/


Intention

http://change.org/


FOCUS

SIMPLIFY  

USER-LED 
DESIGN
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Clarity

Usability  

Engagement



• What is your purpose in the digital space?

• What role does it play within all of your ‘brand’ 
communications?

• What are the key messages that you are trying to 
communicate?

• Who is your target audience and community: 
▪ Why will they visit the site?     

▪ What is your relationship with them?

▪ How is the content useful to this audience? 

▪ How frequently will they visit the site?

NRN Digital Mapping



Thank you!
TAM Creative

mendes.ta@gmail.com
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