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Assisténcia Tecnica e Transferéncia de
Inovacgao para a Floresta e Agricultura

iI9Rural - Technical Assistance and Transfer of Innovation for
Forestry and Agriculture

Keywords:

Added value, Agriculture, Cooperation, Forestry, Innovation, Knowledge transfer, Networking
Countries:

Portugal

A project to allow small businesses in the agricultural and forestry sectors to incorporate innovation
more efficiently.
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Agrolnov - Innovation in Rural areas 1

Keywords:

Added value, Agriculture, Entrepreneurship, Innovation, Knowledge transfer, Networking
Countries:

Portugal

The knowledge generated in research and innovation projects is hard to access, thus it is vital to
create networks for knowledge transfer between production and research.
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Chevetogne - combining a wetland ecosystem observation
area with social tourism

Keywords:

Environmental protection, Protected areas, Tourism
Countries:

Belgium

Restoring a wetland ecosystem and creating an observation area, for ecological, hydrological,
educational and touristic purposes.
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Creating the Vistula valley cultural and culinary brand

Keywords:

Added value, Diversification, Information & promotion activities, Local food, Tourism
Countries:

Poland

EU funding conrtibuted to create and promote a new cultural and culinary brand for the attractive
Vistula valley in Poland, helping the region to entice tourists.
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