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COVID19: the 'Work Harvest' website for job placement in
the agricultural sector [1]

Keywords: 
Agriculture, Information & promotion activities, Job creation

Countries: 
Hungary

In response to the COVID-19 crisis,  a website was set up under Rural Development Programme
Technical Assistance to help match agricultural companies with jobseekers 
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Investing in new forestry machinery [2]

Keywords: 
Competitiveness, Entrepreneurship, Forestry, Rural business, Rural SMEs

Countries: 
Slovenia

A small family forestry business used RDP support to acquire new machinery that would enable it to
respond to the increasing demand for forest services.

i9Rural - Technical Assistance and Transfer of Innovation for
Forestry and Agriculture [3]

Keywords: 
Added value, Agriculture, Cooperation, Forestry, Innovation, Knowledge transfer, Networking

Countries: 
Portugal

A project to allow small businesses in the agricultural and forestry sectors to incorporate innovation
more efficiently.
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AgroInov – Innovation in Rural areas [4]

Keywords: 
Added value, Agriculture, Entrepreneurship, Innovation, Knowledge transfer, Networking

Countries: 
Portugal

The knowledge generated in research and innovation projects is hard to access, thus it is vital to
create networks for knowledge transfer between production and research.

Creating the Vistula valley cultural and culinary brand [5]

Keywords: 
Added value, Diversification, Information & promotion activities, Local food, Tourism

Countries: 
Poland

EU funding conrtibuted to create and promote a new cultural and culinary brand for the attractive
Vistula valley in Poland, helping the region to entice tourists.
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