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Investing in organic agriculture in a Less Favoured Area
Keywords:
Added value, Agriculture, Biodiversity, Environmental sustainability, Organic farming

[1]

Countries:
Poland

A farmer in a Less Favoured Area turned to organic agriculture and began growing ancient varieties of
cereals. He has achieved sustainability through niche, quality production.

Supporting viticulture on steep slopes and terraces

[2]

Keywords:
Agriculture, Biodiversity, Climate change adaptation, Environmental protection, Family farming,
Organic farming, Product quality
Countries:
Luxembourg

Granting a premium to support viticulture on steep slopes and terraced vineyards as a high-quality
farming practice

Biking together

[3]

Keywords:
LEADER/CLLD, Social inclusion, Tourism
Countries:
Poland

Organising bicycle rallies as a means of promoting social interaction and integration.

Armob - Mobile app to experience of ancient reality

[4]

Keywords:
Added value, Cooperation, Culture, Information & Communications Technology (ICT), Interterritorial/Transnational cooperation, LEADER/CLLD, Smart Villages, Tourism
Countries:
Germany, Luxembourg

Visualising how today’s archeological sites and antique remains looked in ancient times using a
smartphone application.

WestTrail - Creating a digital inventory of walking trails

[5]

Keywords:
LEADER/CLLD, Tourism
Countries:
Luxembourg

Developing an online Geoportal with ready-to-print maps, in order to promote hiking in an area of
signiﬁcant and unexploited touristic potential.

Using the technical assistance measure to organise a study
tour on organic farming [6]
Keywords:
Education & lifelong learning, Organic farming, Vocational training & skills acquisition, Young
farmers, Youth
Countries:
Poland

The regional rural network of Silesia in Poland organised a study tour for its members in Scotland to
raise awareness and improve their skills on organic farming.

Creating the Vistula valley cultural and culinary brand

[7]

Keywords:
Added value, Diversiﬁcation, Information & promotion activities, Local food, Tourism
Countries:
Poland

EU funding conrtibuted to create and promote a new cultural and culinary brand for the attractive
Vistula valley in Poland, helping the region to entice tourists.

Promoting traditional food products in Mazovia region,
Poland [8]
Keywords:
Information & promotion activities, LEADER/CLLD, Local food, Tourism
Countries:
Poland

A Polish NGO used EAFRD funding to promote local traditional foods from the Mazovia region through
a culinary trail, a food contest and a series of educational courses.

‘Treasures of the Mountain Spirit’ in Low Silesia, Poland

[9]

Keywords:
LEADER/CLLD, Mountain area, Tourism
Countries:
Poland

EAFRD supported the successful development of a local brand in a mountainous area in
Lower Silesia, Poland. It enabled the local population to develop its unique cultural
diversity into a successful, integrated touristic product.

Destination “Pottery Village”

[10]

Keywords:
Culture, LEADER/CLLD, Tourism
Countries:
Poland

The initiative reveals how various sources of funding can be used in a synergistic way to capitalise
upon local resources and tackle unemployment sustainably.
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