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Revitalisation project: the Coleman Path in the Aniene
Valley [1]
Keywords:
Added value, Demography, Local Development Strategy, Mountain area, Sustainability, Tourism
Countries:
Italy

Refurbishment of a mountain path to stimulate economic activity and thus contribute to the
revitalisation of the neighbouring rural areas.

Terroir Moselle - Wine and architecture route

[2]

Keywords:
Added value, Agriculture, Bioeconomy, Competitiveness, Cooperation, Culture,
Entrepreneurship, Food & Drink, Inter-territorial/Transnational cooperation, LEADER/CLLD, Local
Development Strategy, Market development, Nature conservation, Tourism
Countries:
France, Germany, Luxembourg

The ‘Terroir Moselle wine and architecture route’ is a ‘preparatory’ cooperation project gathering six
LEADER areas, ﬁve wine growing areas from four regions and three countries.

Inclusive grocery store and social café ‘Beim Lis’

[3]

Keywords:
Direct marketing, Job creation, LEADER/CLLD, Local Development Strategy, Social inclusion
Countries:
Luxembourg

Setting up a grocery and a social café to support people with intellectual disabilities enter the job
market and gain their independence.

Cooperative ‘Vun der Atert’ – A community based model for
quality meat production [4]
Keywords:
Access to market, Agriculture, Animal husbandry, Cooperation, Direct marketing, Diversiﬁcation,
LEADER/CLLD, Local Development Strategy, Product quality
Countries:
Luxembourg

An integrated, community focussed model for quality meat production based on short supply chains,
working together, and exchanging experiences between consumers and producers.

Art as a leverage of local development in a mountain area
Keywords:
Added value, Culture, LEADER/CLLD, Mountain area, Protected areas, Tourism
Countries:
France

A LEADER project used artistic creations to increase the attractiveness of a remote rural area and
stimulate economic activity.

[5]

Armob - Mobile app to experience of ancient reality

[6]

Keywords:
Added value, Cooperation, Culture, Information & Communications Technology (ICT), Interterritorial/Transnational cooperation, LEADER/CLLD, Smart Villages, Tourism
Countries:
Germany, Luxembourg

Visualising how today’s archeological sites and antique remains looked in ancient times using a
smartphone application.

“Earth Treasures Fair” Local International Market

[7]

Keywords:
Direct marketing, Inter-territorial/Transnational cooperation, Short supply chains & local
markets

Countries:
Hungary, Slovakia

A permanent local international market established on a village at the Slovak-Hungarian
border enabled local producers from both countries to sell their products more eﬀectively.
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