
A video showcasing practical applications of energy 
efficiency systems, environment 
protection, renewable energy 

sources, and organic farming in an 
ecological village in Hungary.

“Follow what your vegetable supplier is up  
to - you can do just that on the 
‘Vegetable basket’ (Cosul de 

legume) blog run by young family 
farmers in Romania.“

Important messages - told simply:  
The Romanian PA explains 
access to EAFRD funds with a 

poster and easy-to-understand 
graphics. 

The NRN staff in Bulgaria created and manages a 
Facebook account to involve stake-
holders in discussing RD 

implementation and promote 
calls for proposals.  

The Slovenian MA created a user-friendly   
tool - an interactive webpage that  
provides easy access to LAG 

information to RD stakeholders. 

Promote rural development using a popular TV 
series. In Poland it worked - and this 
communication tool made it to the 

finals of the CAP Communication 
Awards in 2012. 

A handbook on cooperation by the German NRN 
covers a wide range of practical 
advice and includes a model 

cooperation agreement with a 
fiche for project description.  

Bored of reading summary reports? Just listen to this 
MP3 about the conclusions of a 
conference on inter-munic-

ipal cooperation. Available for a 
wide German audience! 
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The Rural Development Programme for England 
Network  uses a Twitter account 
to exchange on info about 

future or actual events, call for 
proposals and cooperation 
opportunities.

A conference organized by the Northern Ireland 
Rural Network aimed to create a common 
vision about developing rural 

communities and thinking how 
the new RDP will address needs 
and  engage rural stakeholders.

V ideo clips featuring young Greek farmers’ 
perception of the CAP made 
it to Hollywood and 

became the winner of best 
short documentary at the 2nd 
annual Archlight Cinemas 
Festival.

Traditional product & modern promotion 
- A mobile application initi-
ated by Cretan wineries 

to promote their products, the 
local cuisine and sights.

Short messages can be effective - 60-second radio 
commercials added value to the  
communication campaign 

on RDP in Italy.  

Find out what your stakeholders need. In Italy they 
used a web-based questionnaire on 
the communication & informa-

tion tools used by Italian LAGs to 
also ask for suggestions about 
new activities and services.

Staying up to date is easy in Slovakia. The Ministry 
provides the latest info on agri-
culture, food security, rural 

development and other topics 
through its official forum.  

The MA and the PA joined forces to train 
LAG managers on evaluation 
of project applications. 

United kingdom
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A cartoon short movie series was developed by 
the Association for Rural 
Development ”Comarca de 

Guadix” to raise local awareness 
on organic farming. The series  
targeted young people.

Covering diversity in the rural economy.  
The Dutch NRN produced a video about 
multifunctional agriculture  

showcasing a day care centre 
within a functional farm.

A forum  in Wallonia offers ideas 
and partners exchange 
for inter-regional and 

trans-national cooperation. 

A magazine on rural development best practices in 
the Belgian region of Flanders from 
awarded projects through 

a competition conducted in 
2010.

Focus on your stakeholders’ needs. The French NRN 
did just that with a series of thematic files and 
factsheets based on needs 

voiced by their RD stakeholders. 
One size fits all? - The French NRN developed 

a one-stop-shop web portal for 
Information on project 

opportunities with all EU 
Structural Funds.

The Irish Department of Agriculture, Fisheries and 
Food designed a video tutorial 
to show RD stakeholders 

how to use its online services. 

A smartphone application running on iPhone, 
Android and Windows phones 
managed by the Irish 

Farmers Association in order 
to keep farmers themselves 
up-dated with any change in 
policy and farmers’ rights.
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A rural research and development meeting for 
rural researchers helped to 
discuss issues, methods 

and approaches that focus on the 
Finnish countryside. 

Entrepreneurs and politicians don’t meet very often - 
but a conference in Estonia gave an overview 
of rural and agricultural policy 

developments and facilitated the 
dialogue between rural entrepre-
neurs/agricultural producers and 
politicians.

A competition in Estonia promoted the LEADER 
approach as a vital tool for 
sustainable rural develop-

ment as well as the priorities 
and achievements of the RDP.

Handbooks to share practical information to staff 
and board members of LAGs 
about their roles and 

responsibilities as well as how 
to manage a LAG.

Fact sheets and posters informed secondary school 
students across Denmark about EU  
cohesion and rural develop-

ment policies and support 
measures.

A French blog decrypts EU communications 
e.g. the democratic deficit, the EU 
and social media, European 

elections, EU communications 
campaigns etc.

Work and play - the 10th anniversary 
celebrations of a LAG in 
Luxemburg provided 

the opportunity for networking. 

Innovation in focus. A two-day seminar in Austria 
discussed innovation focusing on the 
future challenges of the Common 

Agricultural Policy, the EIP 
network and Horizon 2020.
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Always on  -  A mobile application 
provides Swedish users 
with factual information 

and advice on farm animals 
-  anytime, anywhere. 

A Swedish video shows how valuable it is for 
LEADER stakeholder groups to get together 
to share ideas, discuss and resolve 

issues and exchange experiences 
about how to improve local rural 
development .

The PA and MA in Malta created 
two interactive websites on 
RDP measures and the 

work of the NRN.

A leaflet informs beneficiaries of the CAP in Malta 
about  cross-compliance with EU 
standards in public, animal 

and plant health, environment 
and animal welfare. 

A project created a new innovative service for 
public libraries:  online seminars/webinars 
that provide constant support 

to Lithuanian farmers through 
electronic resources available 
anytime,  anywhere.

A forum created by the Lithuanian Rural Network to 
allow users to express opinions, discuss 
and get information about rural 

development in Lithuania. 

A publication of relevant good practice examples of 
the Lithuanian Rural Network presented the 
activities of the NRN for the 

implementation of the 2007–2013 
RDP and how it contributed 
to the development of the 
agricultural, forestry and food 
sectors. 

A video clip entitled “This is Finland” 
was prepared to present the 
Finnish rural areas to a 

broad audience.
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Newsletters bring rural development 
news to the wider public and 
RDP beneficiaries. In Italy 

they are sent to 7.000 contacts 
and costs 180.000€/year.

Youth is the future of our cuntries. Shouldn´t 
younger groups have a more central role 
in valorzing rural heritage? In Italy 

this was done by linking public 
administrations to universities 
through different activities and 
platforms. 

Get children´s attention in order 
to communicate with other 
groups!

Whilst we may be proud of what we can 
achieve through our own hard 
work and skill, all of 

us need help and support from 
others. 

Even a small event may require weeks of planning 
to be successful. A large event or 
conference will need about 

4 months preparation. 
In your technical articles aim for a 

distinctive title and write with the 
reader in mind! 

Far more people watch television and listen 
to the radio than read print 
media such as newspapers 

and magazines. 
A press release should always include 

answers to the “Five W´s”: 
Who? What? Where? 

When? Why? 
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Create the opportunity for journalists interested 
in rural development to gain 
information directly 

from stakeholders and give 
stakeholders the opportunity 
to meet the press!

Dressing up for the occasion is good 
for rural development - the 
Rural Gala in Finland 

provided visibility for over 173 
best practices in the national, 
regional and local media. 

Use a combination of different communication 
products in one integrated 
campaign: promote your 

visual identity, distribute maga-
zines, show your website and 
use social media!

Relying on your stakeholder groups to help in your 
activities can reduce costs. A van 
equipped with information 

toured across rural Finland: 
each user picked it up from 
the previous site and was 
responsible for it for a day!

The NSU in Northern Ireland set up the RDP 
Communications Working Group for LAGs 
to support good Programme 

communication both internally 
and to the external audiences. 

A working group can help its members 
identify challenging  issues 
and look at new ways to 

overcome them. 

With only 3.200 €, the Czech NRN  
compiled 146 short videos 
that presented their RDP 

projects and attacted visitors to 
the website. 

You invite your friends home, don´t you?  
“Open doors days” are an  
effective way to raise  

awareness about LAGs.
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97% of rural networks consider publications, 
websites and 71% events as 
their principal communi-

cation tools for the dissemination 
of RDP-relevant content.

The mayor of NYC, Michael Bloomberg, had 
removed the tables and chairs from meeting 
points in the office: “you can´t 

believe how much time you save 
by meeting standing”. 

Personal contact is the 
most direct form of 
communciation.

To discuss questions about the performance and 
challenges in the existing RDP the members 
of Swedish NRN can join 

telephone meetings with 
specific agendas on several 
optional dates. 

The popularity of social media is still growing.  
It is an easy and fast way of communicating 
and it makes it possible 

to contact many people at the 
same time.

Hashtag is not a word from an 
unknown language… 

Twitter can be manned with only few working 
hours per week. With only 6 hours/week 
#TwitterChat by the Dutch 

NRN explores rural issues and 
collects all relevant topics with 
the use of a special hashtag.

The Flemish Rural Network organised “internal 
information moments” prior to meetings 
of the RDP coordination 

committee to maximise the 
meeting time by providing 
side activities for participants 
willing to learn more about 
specific RD issues. 
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The French ‘Online Resource Centre’ is a library of 
the most relevant RD documents. 
It includes 1680 references 

out of which 789 have been 
produced by network members.

Local actors often don’t have easy access to informa-
tion. The French ‘Online Resource Centre’ is a 
library of the most relevant documents 

that has been visited by 42,832 
people since its launch.

Human nature is competitive. People 
can be better engaged 
through competition. More 

than 300 people celebrated the  
winners of the 2010 competi-
tion in Finland.

Collecting ‘good practice projects’ is not that 
difficult. As a result of ‘Best 
Practice Competititions’ 

some 173 ‘best practices’ were 
recorded in the national 
database in Finland.

Publications and websites are by far the two largest 
forms of communication tools used by networks 
with over 3 million publica-

tions distributed and 3.5 million 
website home page hits.

From 2007 until 2012 NRNs held more than 
3,950 meetings, rising from 63 in 
the first year to a total of 1,289 

during 2012. Just over half ot 
these were held at local level.

Children are one of the best target audience for 
communication; because through 
them their parents can be 

better engaged. They had the 
time of their life experiencing 
agriculture and rural life 
during the events organised 
by the Flemish network.

Simple things can make communication projects 
successful. Getting together different 
people (youth groups, youth 

development workers, support 
agencies)  was a  success factor 
for the ‘Young, Gifted & Rural’ 
initiative in Scotland.
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Before setting up its own social media platforms, 
the Dutch NRN began with 
familiarizing the NRN team 

with social media. Then hundreds 
of rural stakeholders were trained 
on the use of social media 
through 3 online ‘learning 
trajectories’.

The primary disadvantage of social networking is 
that most people do not know how to use it 
effectively. As a result, the few benefits 

they get from their networking 
activity are not worth the time 
invested. 

You used to have to sort through business cards 
you collected at a networking 
event, trying to remember 

details about each person. Now 
you easily look up connections 
and business contacts in 
social media profiles. 

According to official statistics two new members 
sign up every second to LinkedIn. Through the 
LinkedIn page of the Dutch 

Network, people who otherwise 
would have never met get the 
opportunity to discuss topics 
related to rural development.

“Trust is one of the most important elements  
of communication. When there is trust,  
communication is easy, 

instant, and effective.” 
 
 — Stephen Richards Covey 

“Constantly talking isn’t necessarily 
communicating.” 
 

— Charlie Kaufmann 

“Write to be understood, speak to be 
heard, read to grow.”  
 

— Lawrence Clark Powell 

“Knowledge can be communicated,  
but not wisdom. One can find it, live 
it, do wonders through 

it, but one cannot communicate 
and teach it.” 
 
— Hermann Hesse 



The ‘Young & farmer’ videos were used in Wallonia 
as an animation tool for farmers 
associations, rural NGO, 

local communities in order to 
launch the debate around new 
challenges, training of young 
farmers and recommendations 
for future RDP.

Everything we know about communication tells 
us that the more involved the receivers of the 
communication are in helping to 

develop the content of the communi-
cation, the more likely they are to 
respond to it and act upon it.

Having a plan for communicating the 
learning that comes from 
research to those who 

most need to apply the learning 
is critical to achieving change.

“I would seriously urge NRNs to build relationships 
with relevant media in their area, as it 
can really be an extremely 

cost-effective way of reaching 
the widest possible audience.”

Through the ‘Rural Adventure’ campaign young 
people were sent to experiment working on 
farms in Hungary, and shared 

their experience via a blog. “The 
campaign attracted much press 
attention and cost us - the 
NRN - more or less nothing.”

“In our country the Ministry of Agriculture has a 
blog on its official website on the future 
of the CAP, where the public 

can leave comments. This has been 
quite revolutionary and is really 
helping to inform the debate 
in the Netherlands.”

“What makes social media so 
exciting is that it 
genuinely allows 

for two-way communication.”

The real nature and added value of LEADER is often 
not understood by policy-makers. 
Through the IDEA-TRIPs 

in Estonia, representatives of 
ministries and social partner 
organisations visited several 
LAGs and projects.
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The Rural Network of Wallonia built its commu-
nication plan on four main messages defined for 
each axis: (1) Use of ICT;  

(2) The wellness of being or 
working close to nature;  
(3) Rural development 
concerns a wide range of 
activities; (4) Networking 
from local to European level.

According to the Walloon experience communica-
tion planning can be done through a 
few logical steps: selection 

of few main messages; identi-
fication of key target groups; 
selecting the most appropriate 
communication tools.

Belgium 
-Wallonia

Belgium 
-Wallonia

9089

ENRD WebsiteENRD Website


